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MotorWeek 2012 Drivers’ Choice Best of the Year: Ford Mustang Boss 302 

A thoroughly modern muscle car that remains true to its legendary heritage, the Ford Mustang Boss 302 

roars past the competition, capturing MotorWeek’s “Best of the Year” 2012 Drivers’ Choice Award. 

MotorWeek, television’s longest running automotive series, has presented its Drivers’ Choice Awards 

annually since 1983. The awards are among the auto industry’s most prestigious honors and are 

announced at the Chicago Auto Show.  The Mustang Boss 302 took top honors for preserving its pony 

car roots, while delivering exceptional performance, power and comfort. 

“We are honored to receive this award for the Boss 302,” said Dave Pericak, Mustang Chief Engineer. 

“Our goal was to pay homage to the heritage of this vehicle while transforming it into a world-class 

sports car recognized for its handling and track capabilities. It’s a fun job and I attribute the product's 

success to the Mustang enthusiasts and fans who help us improve with each and every model.”  

“We here at MotorWeek  were left almost speechless that this rear-drive American muscle car is so 

extremely refined and works so seamlessly with the driver,” said MotorWeek host and executive 

producer John Davis. “The Mustang Boss 302 is the best example this year of a car where all aspects of 

engineering come together. As a total package, the Mustang Boss 302 is just an outstanding ride.” 

Recognized as the best overall among winners in 14 lifestyle categories, the Mustang Boss 302 also won 

as “Best Performance Car.” All Drivers’ Choice winners are featured on motorweek.org, as well as on a 

special episode of MotorWeek airing on PBS beginning February 11, 2012, and on cable’s Velocity 

beginning February 21, 2012. MotorWeek’s Drivers’ Choice Awards are nationally sponsored by 

RockAuto and Tire Rack.  

Edging out the competition with stylish, driver-oriented cars, Hyundai and Kia captured top honors in 

two high volume categories. The Hyundai Accent and Kia Rio won as “Best Subcompact Car,” while the 

Hyundai Sonata and Kia Optima drove away with “Best Family Sedan.” 

Calling it the “Quintessential compact car for the family,” MotorWeek awarded “Best Compact Car” to 

the Subaru Impreza. Meantime, the Honda Odyssey successfully defended its “Best Minivan” title for the 

second year in a row.  

When it comes to bigger, the domestic brands continue to dominate.  MotorWeek recognized the Ford 

F-150 as “Best Pickup Truck” for raising the bar on fuel economy and performance by offering the 

EcoBoost V6 powertrain that’s proven to be extremely popular with buyers. The Jeep Grand Cherokee 

and Dodge Durango were repeat winners for “Best Large Utility.” 
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Impressed by both performance and value, MotorWeek recognized the Chevrolet Camaro Convertible as 

“Best Convertible” and the Volkswagen Jetta GLI as “Best Sport Sedan.” 

For delivering reliable and consistent fuel economy, MotorWeek chose the entire Toyota Prius family as 

“Best Eco-Friendly.” For the second consecutive year, the Infiniti M took top honors as “Best Luxury 

Sedan,” this time for adding an outstanding hybrid powertrain added to its lineup.  

The annual MotorWeek Drivers’ Choice Awards are unique for their consumer focus and represent the 

definitive list of best automotive picks for a range of lifestyles. This year, a team of 15 judges, comprised 

of MotorWeek’s editorial staff, evaluated more than 150 cars, trucks and utilities. Decisions are based on 

performance, technology, practicality, fuel efficiency and dollar value. The winners represent what 

MotorWeek considers to be the best in each class.  

2012 MotorWeek Drivers’ Choice Award Winners: 

1. Best of the Year  Ford Mustang Boss 302 
2. Best Subcompact Car    Kia Rio 

Hyundai Accent 

3. Best Compact Car  Subaru Impreza 
4. Best Family Sedan  Hyundai Sonata 

Kia Optima 

5. Best Minivan   Honda Odyssey 
6. Best Convertible  Chevrolet Camaro Convertible 
7. Best Luxury Sedan  Infiniti M 
8. Best Sport Sedan  Volkswagen Jetta GLI 
9. Best Sport Coupe  Cadillac CTS Coupe 
10. Best Performance Car  Ford Mustang Boss 302 
11. Best Small Utility  Mazda CX-5 
12. Best Large Utility    Jeep Grand Cherokee 

Dodge Durango 
13. Best Pickup Truck  Ford F-150    
14. Best Eco-Friendly  Toyota Prius Family 
15. Best Dream Machine  Ferrari 458 Italia 

Mercedes-Benz SLS AMG 

Porsche 911 

Now in its 31st season, MotorWeek is one of the nation’s leading sources for the latest car and truck 

reviews, do-it-yourself car care tips and auto industry news. Produced by Maryland Public Television, the 

award-winning series airs on PBS, Velocity and V-me Spanish-language network. Full episodes can also 

be viewed on pbs.org.     

RockAuto, LLC was founded in Madison, Wisconsin in 1999 by the Taylor family. Their engineering 

background, passion for old cars, and desire to liberate information hidden behind the auto parts store 

counter led the Taylors to start RockAuto.com. 

 

Today, RockAuto.com ships thousands of auto parts from over 200 manufacturers to customers on 

every continent except Antarctica. The RockAuto.com catalog is updated daily with mechanical parts like 

brake pads and shock absorbers, body parts like bumpers and mirrors, interior trim like door handles 
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and carpets, and major assemblies like steering gears, CV axles, engine long blocks, and complete 

transmissions. The RockAuto.com catalog is expanding constantly. Someday, it may be possible to build 

an entire car using parts from RockAuto! 

 

About Tire Rack  

Tire Rack, family-owned and headquartered in South Bend, Indiana, is America’s largest independent 

tire tester and consumer-direct source for tires, wheels and performance accessories. Their team of over 

100 test drivers (their sales team) tests tires from every major tire manufacturer on the company’s 

state-of-the-art, 11.7-acre test facility. The findings are then posted on the company’s website, 

www.tirerack.com, where consumers can make an educated decision on a tire, wheel or performance 

accessory purchase.  
 

 Tire Rack has also collected results from more than 158,150 consumer surveys representing over 2.7 

billion miles of real-world tire data, the largest known cache of such information anywhere. In addition 

various testing and informational videos are available online in their Video Center at 

www.tirerack.com/videos. Since 1979, Tire Rack has grown from a single-point retail store in 

Indianapolis to encompass over 1.9 million square feet of space in six distribution centers across the 

country. A diverse and broad in-stock inventory from 17 major tire and 49 wheel brands can be 

delivered anywhere in the country in two days or less. A national network of more than 8,000 

independent Recommended Installers are available to service customers. 
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